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/Drop in diamond demand
after Nirav Modi case: Survey

FE BUREAU
Ahemdabad, March 16

THE ALLEGED PNB fraud involving dia-
mantaire Nirav Modi seems to have
shaken confidence of jewellery buyers,
especially those purchasing from unor-
ganised jewellers, on concerns of the
purity of the precious jewellery, resulting
in a drop in the business, according to an
Assocham survey.

e branded jewellery makers issue
certificates of purity,bulk of the tradeis con-
centrated inthe unorganised market,based
on trust between consumers and jewellers.
“This has been shaken and the consumers
are not willing to take chances following a
massive adverse publicity about the sector.
Besides, branded showrooms issuing cer-
tificates of purityarelargely restricted in big
cities; while there is enough purchasing
power in the smaller cities as well”

The survey done in major cities, found
that 65% of jewellers in the unorganised
market are shifting to traditional pure play
gold and silver ornaments.

Most of the jewellers said that there is
an increase in the number of enquiries
from customets for getting their pre-pur-
chased jewellery re-checked for quality
and authenticity of gold and diamonds.
Jewellers also say that gold demand has
taken a hit as buyers are refraining from
making purchases.

The overall share of diamond based
jewelleryin the market is expected to take
onasignificant share of the gold jewellery
- salesin the near future, reports say.

\ The demand for diamond jewellery

seems tohave decreased by 10-15% within
two months,Assocham said on Friday.

The jewellery makers using gold jew-
elleryand investing heavily in new designs
have been witnessing a change in con-
sumer taste as consumers have become
more cautious about the purity of the pre-
cious ornaments.

The recent incident has created a fear
among customers.The consumersare shift-
ingfrom diamond-studded jewelleryto plain
gold jewellery and appear to be wary of pur-
chasing diamond jewellery, the study said.

The survey covered 350 jewellery-mak-
ers based in Delhi-NCR, Mumbai, Ahemd-
abad,Chennai,Kolkata, Hyderabad,Chennai,
Bengaluru, Chandigarh and Dehradun.
Assocham also interacted with about 500
working and non-working women in
Ahmedabad, Bengaluru,Chennai, Delhi-NCR
andMu.mbaitogm.lgetheuslwppmghablts
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Diamond industry down in the
dumps post Nirav scam: study

PressTrustofindia
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MUMBAL The market confidence
of the diamond industry has
taken s hit after the alleged scam
by Nirav Modias buyers arecon-
cerned about the purity of jewel-
lery, which has led to decline in
business, according toasurvey.
While the well-known
branded jewellery makersissue
certificates of purity, bulk ol the
tradels still concentrated inthe
unorganised market, which is
based on faith between consum-
ers and jewellers. a survey by
industry body Assocham sald.
“This has beenshakenand the
eonsamers are not willing to
Lake chanees following massive
adversepublicity about the sec-
tor. Beskdes, the branded show
rooms issuing certificates of
purlty arelargely restricted Lo
big cities, even as there are

= Nirav Modi. The d 1Hor

enoughpurchasing powerinthe
smaller cities,” it added.

The survey was conducted.

among 350 jewellers based in
Delhi-NCR, Mumbai, Ahmeda-
bad, Chennad, Kolkata, Hydera-
bad, Chennai, Bangalore, Chan-
higarh and Dehradun.
Assocham also inferacted
with about 300 working andnon-
workingwornen in Ahmedabad,
Bengalury, Chennat, Delhi-NCR

lery seems fo have
decreased by 10-15% within two montﬁs the survey said  MNTFILE

antd Mumbai.

The survey wasdone in major
cities, where 5% of jewellersare
unorganksed, andare shiftingto
traditional pure play gold and
silver ornaments over diamond
jewellery asconswmer's are los-
ing confidence in the purlty of
theprecious stone, The demand
for diamond jewellery seems to
havedecreased by 10-15% within
{womonths, the surveyadded,
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Diamond trade

downinthe
dumps: Survey
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The market confidence of
diamond industry has taken
a hit after the alleged scam
by Mr Nirav Modi as buyers
are concerned about the
purity of jewellery, which
hasled to decline in business,
according to a survey.

While the well-known
branded jewellery makers

issuie certificates of purity, bulk

of the trade is still concen-
trated in the unorganised
market, which is based on faith
between consumers and jew-
ellers, a survey by industry
body said.

' “This has been shaken
and the consumers are not
willing to take chances fol-
lowing massive adverse pub-
licity about the sector. Besides,
the branded showroomsissu-
ing certificates of purity are
largely restricted to big cities,
even as there are enough
purchasing power in the
smaller cities,” it added.

The survey was conduct-
ed among 350 jewellers based
in Delhi-NCR, Mumbai,
Ahmedabad, Chennai,

The survey was done
in major cities, where
65 per cent of jew-
ellers are unorganised

Kolkata, Hyderabad, Chen-
nai, Bangalore, Chandigarh
and Dehradun. Assocham
also interacted with about 500
working and non-working
women inAhmedabad, Ben-
galuru, Chennai, Delhi-NCR
and Mumbai. .

The survey was done in
major cities, where 65 per cent
ofjewellers are unorganised,’
and are shifting to traditional
pure play gold and silver
ornaments over diamond
jewellery as consumers are
losing confidence in the puri-
ty of the precious stone.

Most jewellers also said
there is an increase in the
number of enquiriesfrom cus-
tomers for getting their pre-
purchased diamond jew-
ellery re-checked for quali-
ty and authenticity.

The demand for diamond
jewellery seems to have
decreased by 10-15 per cent
within two months, the sur-

vey added. /
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NiravModi

shadowon
diamond
demand

OURSPECIAL
CORRESPONDENT

New Delhi: The multi-crors.
Nivay Modi-Melnl  Choksi
Sedm seems to have had a
dampening inpact on dig-
mond exports with shipments
remaining fat at $2.42 billion
i February, In the domestie
ntarket, oo, consumers ave
shifting to gold following oo
eernsover the purity of the di-
amond thoy are buying,

A study by Assochum
showed thal consuimner confi.
dence on diamond purehases
-has been shaken by the Niray,
Modi scam, nading to a de
cline in business,
Wi‘fz}e well-known branded

8 Diamond exports i in

i February after the Niray

| Modi seam came o fight
| mDomeslic demarid takes

| ahitas consumers are
 wary of the purity of the

. diamand they are buying

| Exports in February

3

the unorganised  market
which is based on faith be
fween conswmers and 3
ellers, i

ronsumers are not willing to
take chances. Besides, brand-
od showrooms issuing certi
cates of purlty are restricted
big cities, even ae thers
© enough purchasing powesr
mesmmzziﬁﬁ“iraddc&' ‘z;
The export of cut and pot-
ished dizmonds in February
vemained virtually Nat, rising
amere ()51 percent 10 $2.42 bil-
lion from $2. 41billion vear-n-
year, according o provisional
data released by the Gem Jow.
ellory  Export ~ Promotion.
Council. Clvnﬁiﬁ BXpPOrls

While banks have beeame

extra cautions in lending 1o

the sector, the RELhas banned

detters of undertaking for

ipade finanee in the wake a(
the PNB seam, The fallout of
the scandal threatens to
stymie the borrowing capacity.

of jowellers, whoe are involved

o i
meumngorpohsfm:@}zom l
14 digmonds sold in the world.
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PNB FRAUD
HITS DIAMOND
INDUSTRY HARD

Mumbai, March 16: The
market confidence of
the diamond industry
has taken a hit after the
scam by Nirav Modi as
buyers are concerned
about the purity of jew-
ellery, which has led to
decline in business,
according to a survey.

While the well-known
branded jewellery mak-
ers issue certificates of
purity, bulk of the trade
is still concentrated in
the unorganised market,
which is based on faith
between consumers and
jewellers, a Assocham
survey said. *

“This has been shaken
and the consumers are
not willing to take
chances following mas-
sive adverse publicity
about the sector.
Besides, the branded
show rooms issuing cer-
tificates of purity are
largely restricted to big
cities, even as there are
enough purchasing
power in the smaller
cities,” it added.

The survey was con-
ducted among 350 jew-
ellers based in Delhi-
NCR, Mumbali,
Ahmedabad, Chennai,
Kolkata, Hyderabad,
Bengaluru, Chandigarh
and Dehradun.

The survey was done
in major cities, where 65
per cent of jewellers are
unorganised, and are
shifting to traditional
pure play gold and silver
ornaments over dia-
mond jewellery as con-
sumers are losing confi-
dence in the purity. The
demand for diamond
jewellery seems to have
decreased by 10-15 per
cent within two months,

\the survey said. — PTT







